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Aims & Objectives
To challenge the stereotypical ideals of body image and beauty.
For young people to understand unrealistic expectations of beauty and 
body image and to feel more confident with non-conformity.
 
Part 1
The first part of this session can be completed individually or as a large 
group.
If completing the exercise as a large group, ask 2 young people to come 
out to the front of the room and as them to draw the stereotypical male 
and female on the board at the front of the room (this can be done 
individually).
Upon completion of the drawings, spend some time talking through 
what young people have drawn and why they have drawn it in the way 
that they have.
Some useful questions to ask are;
•  Where do we get our stereotypical ideals of beauty from?
•  Are such ideals realistic and fair expectations?
•  Does this create a pressure for young people to look and act a 

certain way?
 
Part 2
Using a set of post-it notes and a selection of newspapers and lifestyle 
magazines, ask young people to work in groups.

Explain that there is going to be a competition. Young people have 
15mins to go through their magazine and stick a post-it note on every 
image they see that they believe to portray and unrealistic expectation 
of beauty – this should be much easier following the video links on 
‘airbrushing’.
The winning team is those that identify the most images.
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Part 3
Using the video links provided allow young people sufficient time to 
watch the links. Following this, split them into groups and ask them to 
put together a short presentation that addresses either of the following 
statements.

‘People should not get judged for how they look’
‘Pressure around body image affects young people in loads of different 
ways’

Presentations are then to be delivered to the rest of the class.
Young people should be encouraged to think about the impact of body 
image expectation and the prevalence across the media when 
presenting back their thoughts and ideas.


